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CONFERENCE OVERVIEW

OBbLUME CBEAEHVA O KOHOEPEHLIAW

The 6th Russia & CIS Hotel Investment Conference (RHIC) will take
place 25 - 27 October 2010 at the new Renaissance Moscow
Monarch Centre Hotel. RHIC comprises three days of educational
and networking events and is an annual meeting place for senior level
people from all areas of the hotel investment industry, from all across
the World.

We are delighted to present the Russia & CIS Hotel Investment
Conference (RHIC) sponsorship prospectus for 2010.

By becoming a Sponsor of RHIC you will be putting your company’s
services in front of the most influential group of industry leaders
involved in the hotel industry in this region. You will be capitalising on
the most effective means to reach those companies and individuals
who need your services to compete in the global economy.

Last year's event was a huge success, with over 350 attendees from
30 countries. The compelling programme saw more than 65 speakers
and panellists discussing the current challenges facing the hotel
industry whilst exploring future growth opportunities.

The RHIC Advisory Board will be meeting in March. Made up of
leaders from the hotel industry, their input is vital to the conference
as we develop the topics and issues to be presented in this year’s
programme.

We do hope you will decide to sponsor RHIC 2010 — The only Event
for Stakeholders in Russia & CIS Hotel Investment.

Evgenia Dzhalaganiya, Interstate Management Services Inc.

EBreHuna [xxanaraHus, Interstate Management Services, Inc.

WWW.russia-cisconference.com

6-A KoHdepeHUMa No MHBECTULIMAM B FOCTUHUYHBIN G13HeC Poccum
CHTI (RHIC) cocTounTca 25-27 okTA6Gps 2010 r. B HOBOW rOCTUHMLE
«PeHeccaHc MockBa MoHapx LieHTp». KoHdepeHUma npeanaraet
HaCbILLEHHYO TPEXAHEBHYIO MPOrpammy 06pa3oBaTe/bHbIX
MepOonpPUATUI 1 AeNOBOro OOLLIEHMS; KaxKablA FOA Ha Hee 13

MHOTUX CTPaH M1pa COOMPatOTCA PYKOBOAWTENM BEPXHETO 3BEH3,
NpeacTaBnAloLmMe BCe acnekTbl MHAYCTPUN FOCTUHUYHBIX MHBECTULMIA.

Mbl pafibl NpeanoxmTb Bawemy BHYMaHMIO MPOCMNEKT C ONUCaHneM
Pa3NNUHbIX GOPM CrIoHCOopCKoro yyacTna 8 RHIC 2010.

CraHosAck cnoHcopom RHIC, Bbl mpefcTaBnaeTe ycnyru CBOen
KOMMaH1W BHUMaHWIO Hanbonee BANATENbHON rpynmbl IMAepOoB
OTpac/n B AaHHOM pervioHe. B Balwem pacnopaxeHnmn okaxyTca
camble 3PPeKTVBHbIe CPeACTBa NPYBIEUYEHNA HTEPEeCca STIX
KOMMaHWM 1 KOHKPETHBIX JIIOAEN, HyXAaIoLLMXCA B Batwmx ycnyrax
Ana obecneyeHunsa CBOEN KOHKYPEHTOCMOCOOHOCTM B r100anbHOM
macLuTate.

B npolwunom rogy KoHdepeHUMA NpoLwna C OFPOMHbIM YCMEXOM,
cobpas 6onee 350 yuacTHnkos 13 30 cTpaH. Ee TwatensHo
NpPoAyMaHHanA Nporpamma BKioYana npeseHtaumn onee 65
MHAVBNAYANbHBIX BbICTYNAIOWMX ¥ Y4aCTHMKOB KPYITIbIX CTOJOB,
NOCBALLEHHble aKTyanbHbIM NPobieMam roCTUHUYHOIO B13Heca 1
nepcneKT1nBam ero PasBuTHA.

B mapTe cobepetca KoHcynbTatveHbIM coeT RHIC, cocToawmin 13
NMAEPOB FOCTUHMYHOIO Br3HeCa. VIX BKNad Ype3BbluaiHO BaXKeH:
MMEHHO MX MHEHVE ABNAGTCA ONpeaenaioLmmM Npm paspaboTke
NPOrpaMmMbl KOHGEPEHUMW 1 TEMATUKI BKITIOUEHHbBIX B HEe
BbICTYMEHNN.

Mbl MCKpeHHe Hageemca, UTo Bbl nprmeTe pelleHne CoHCUPOBaTb
RHIC 2010 — CobbiTe rofa Ana y4acTHUKOB pbiHKa MHBECTULMN B
FOCTUHWNYHBIN Br3Hec Poccum n CHI.
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RHIC 2010 will be the most comprehensive event
yet, offering:

Over 65 eminent speakers from Russia, the CIS and around the
world

Thought provoking conference sessions and keynote presentations

2 spectacular networking receptions, to be held at the Renaissance
Moscow Monarch Centre Hotel and Radisson Royal Hotel

Networking xPress — Speed dating..for business!
Sponsors’exhibition
RHIC Lifetime Achievement Award

are key influencers in Russia the CIS and leaders
chosen for their industry knowledge, experience and insight that they
are happy to share.

are senior figures and decision-makers, namely:
Investors, Hotel Owners, Lenders, CEOs, Hotel Chain Executives,
Financial Advisors, Real Estate Agents, Lawyers, Designers, Architects,
Consultants, Tourism Officials, Timeshare Developers and Government
Officials from all areas of the hotel industry and from all across the
World.

are companies that are leaders in the hotel investment
industry. They are there to network with delegates, showcase their
products and provide business solutions.

bonee 65 BnaHbIX BbICTynatowmx 13 Poccmm, CHI 1 co Bcero mmpe
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2 NOTPACAOLMX BEYEPHIX MPUEMA, KOTOPble MPOonLy
roctnHnuax «PereccaHc Mocksa MoHapx LieHTp» v
Ponsan»

Networking xPress — «CKOPOCTHOE 3HaKOMCTBO» B MHTepecax
bun3Heca
BbiCTaBKka cnoHcopoB

Harpaga RHIC «3a »Kn3HeHHble JOCTVKeHWA»

— 370 BAVATENbHbIE GUIYPbI B AENOBON
Kwn3HW Poccun v CHI, nnaepbl oTpaciu, npurnalleHHble
NOAENNTLCA C YYaCTHUKAMM CBOUMM LIEHHBIMY 3HAHVAMM, OMbITOM U
VIHOMBUYaNbHbIM BUAEHEM NPObNeMm.

3TO OTBETCTBEHHblE COTPYAHWNKM U
PYKOBOAUTENM KOMMAHWIA, Te, Ha KOM NIEXIT rpy3 NPUHATUA PeLLeHUIA.
B ux uncne nHBecTopsl, BNagenbLibl rOCTUHWL, KPeANUTOPbI, ANpeKTopa
KOMMaHWI, CTapliee PyKOBOACTBO FOCTUHMYHbIX CeTel, PUHAHCOBbIe
COBETHVKM, areHTbl MO HEABUXMMOCTH, OPUCTBI, AN3aNHEPDI,
APXMTEKTOPDI, KOHCYbTaHTbI, NPeACTaBUTENN TYPUCTUYECKIMX
KOMMaHWI 1 HCTaHUWI, AeBenonepbl 00beKTOB «Tanm-Luep» 1
roCyAapCTBEHHbIE YUMHOBHUKM, NPefCcTaBnsioLme Bce chepbl 1
aCMneKTbl FOCTUHNYHOTO B13HeCa 1 Camble Pa3Hble CTpaHbl M1pa.

— 3TO KOMMAHUM-TMAEPBI PbIHKA MHBECTULNN B
FOCTUHUYHBIN BM3HeC. VX NprBneKaeT Clofa BOSMOXHOCTb YCTaHOBUTb
[1e/I0Bble KOHTaKTbl C lefieraTamu, «rokas3aTb JINLIOM» CBOW TOBApbI 1
YCAyrv, NPeanoxmnTb br3HeC-peLleHus.

www.russia-cisconference.com




PRELIMINARY CONFERENCE AGENDA

Monday 25th October

16:00 - 18:30 Registration Perncrpayna

17:00 - 18:00 Networking xPress Networking xPress

18:30-21:00 Opening Reception — hosted by the Renaissance [Nprem B YeCTb OTKPLITHA KOHOEPEHLUM B TOCTUHWLIE
Moscow Monarch Centre Hotel «PeHeccaHc Mockea MoHapx LieHTp»

Tuesday 26th October

08:00 - 09:00 Registration & Welcome Coffee Perncrpauma n yTpeHHun Kode

09:00 - 10:45 Plenary Sessions [neHapHble 3acefaHua

10:45-11:15 Coffee Break and Sponsors’ Exhibition [NepepblB Ha kKode 1 BbICTaBKa CMOHCOPOB

11:15-12:30 Plenary Sessions [neHapHble 3acefaHna

12:30-14.00 Buffet Lunch Oben — WBeAcKkuin cTon

1400 -16:30 Breakout Sessions Pabota B rpymnmnax

16:30 - 16:45 Coffee Break and Sponsors’ Exhibition NepepblB Ha Kode 1 BbiCTaBKa CMOHCOPOB

16:45-18.00 Breakout Sessions Paborta B rpynnax

18:30-21:00 Networking Reception — hosted by the Radisson BeuepHwi nprem B rocTHMLUe «PaamnccoH Poiisan»
Royal Hotel

Wednesday 27th October

08:00 - 09:00 Morning Coffee & Pastries YTPeHHNI Kode 1 Bbineyka

09:00-11:15 Plenary Sessions [neHapHble 3acefaHna

11:15-11:45 Coffee Break & Sponsors’ Exhibition NepepblB Ha Kode 1 BbICTaBKa CMOHCOPOB

11:45-13:00 Breakout Sessions PaboTa B rpynnax

13:.00-13:15 Lifetime Achievement Award BpyueHue Harpaabl «3a XU3HeHHbIe AOCTKEHNA»

13:15-15:00 Sit Down Lunch Oben

15:00 - 18:00

Sightseeing Trips

JKCKypCUm

Please note the programme is subject to change. The organisers reserve the right to alter the venue and/or speakers.

aC y4ynTblBaTb, YTO B MPOr

1S /N BbIC Tynatowux.
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NETWORKING
OEJTOBOE ObLLEHNE

Networking is the main reason why so many executives
attend RHIC. There are over 15 hours of networking
opportunities available throughout the conference for
you to make many valuable contacts, from the lunches,
coffee breaks, and exhibition to the lavish evening
receptions.

Networking Online — Begin networking with delegates before
you've even arrived in Moscow using our contact system. This contact
facility allows you search the names of delegates attending RHIC
which you can then send a message to, through our system, to make
contact with and request meetings (provided they have agreed to
take part in this initiative).

Networking xPress — RHIC 2010 will see the return of the successful
Networking xPress, introduced for the first time last year. Essentially
speed dating for business, this unique opportunity allows you to meet
delegates, exchange business cards and move on to meet the next
person. Those who participated will agree it was the fastest, most
beneficial and enjoyable 60 minutes of networking!

The Exhibition is integral to the conference and allows you to
promote your company in a targeted environment. It gives delegates
the opportunity to meet new and exciting players in the industry,
keep up to date with new developments that are on offer and to
meet with your company’s representatives to discuss business
opportunities.

Michael O’Hare, Horwath HTL Hungary & Russia

Marnkn O'Xanp, Horwath HTL BeHrpua n Poccua

[lenoBoe obLieHVEe — BOT r1aBHadA NpuUUmnHa y4acTuis B
RHIC gna MHOMMX pyKOBOAMTENEN OTPaCn. 3a BpeMA
KOHdepeHLMI Ha pa3nnyHble GOPMbl TaKOro 0bLLEHMA —
OT 006ef10B 1 NepepbIBOB Ha KOde 10 BbICTaBKM U MblLLHbIX
BEUEpPHMX NpUeMoB - 0TBOAMTCA bonee 15 yacos.

DdenoBble KOHTaKTbl OHNaH: C MOMOLLbIO HaLlle CUCTEMbI
KOHTaKTOB HauHMTe 06LLaTbCA C Aeneratamu elje A0 Npriesfa B
Mocksy. Halwa cnctema no3sonaet Bam 03HaKOMUTLCA CO CMUCKOM
YUYaCTHUKOB KOHdepeHLmK, 4Tobbl 3aTem 06paTUTLCA K HUM MO
3NeKTPOHHOW NOYTe, YCTaHOBWTb KOHTAKT M AOrOBOPUTLCA O BCTPEYe
(NPK YCNOBMK, YTO OHWM TaKXKe COrMacUAMCh NPUCOeANHUTBLCA K STON
NHNLMATUBE).

Networking xPress: Ha RHIC2010 cHosa nnanmnpyetca Networking
xPress, ycnelHo Ae6TMPOBABLLMIA Ha NMPOLWIOTOAHEN KOHbepeHLmN.
3TO MeponpuATMe — MO CYTH, CeaHC BV3HEC-3HAKOMCTB B SKCMPEeCcc—
pexvime — No3BosiAeT Bam NO3HAKOMUTBCA C OAHKM AENEraTom,
OOMEHATBCA BU3UTKAMM 1 HEMEAIEHHO NepenTN K CreaytoLiemy. Te,
KTO y>ke onpoOoBan Takol MeTOZ, 3HAKOMCTB, eVHO/YLLIHO CUMTaIOT,
UTO 37O BbIW Camble AVHAMUYHbIE, MONE3HbIE U NPUATHbIE 60 MUHYT
AEenoBoro obujeHus!

BbicTaBKa — HeoTbemMnemas uacTb KOHbepeHLn, Mo3BONALLIanA
JIOHECTM Ballly peknamHyto KamnaHuio HenoCpeCTBEHHO A0 LeneBoi
ayantopuu. bnarogapsa BbiCTaBKe Aeneratbl MOAyYatoT BO3MOXKHOCTb
3HAKOMUTBCA C HOBBIMU MHTEPECHBIMI UTPOKaMI OTPAC, ObiTb

B KypCe HOBbIX MPOEKTOB U TPEHA0B, 0OCYXAaTb NepcrneKkT1BbI
COBMECTHOrO BefieHVsa br3Heca C COTPYAHVIKaMM Balliein KoMnaHnm.

www.russia-cisconference.com




WHY BECOME A SPONSOR?
SAYEM CTAHOBITBCH CITOHCOPOM?

By aligning yourself with the
Russia & CIS Hotel Investment
Conference, you will be playing an
active role in placing your company
at the forefront of the most
influential group of leaders actively
involved in this dynamic region.

We understand that during such tough
economic times your companies’ budgets
have to be very carefully spent and we are
confident that investing in RHIC will help
your company to attract business. If you
make the most of the sponsorship, you will
see an incredible return on investment.

By sponsoring RHIC 2010 you will:

= Be part of this growing market

= Position your company in front of as
many key industry professionals as
possible

= Promote your company as an industry
leader

= Associate your company with the leading
industry event for the region

We will offer you a fantastic range of
opportunities to promote your company to
the industry.

Olga Arkhangelskaya, Ernst & Young

Onbra ApxaHrenbckas, Ernst & Young

WWW.russia-cisconference.com

BcTynasa B COTpyAHMYECTBO C
KoHdepeHumern no nHBeCcTULMAM
B FOCTUHUYHbIN 613Hec Poccum

n CHT, Bbl coBepluaeTe pbiBOK,
npviBneKada K CBOer KOMMaHum
B3rNAbl HAMbONee BANATENLHOM
rpynnbl IMAEPOB OTPACN B 3TOM
AVHAMNYHO Pa3BMBalOLLEMCA
pervoxe.

B HblHeLLHen TPYLHOW SKOHOMUYECKOW
CUTYyaumn 3a pacxofoBaHnem biogxeTa
KOMMaHWI HEOOXOANMO CNnefnTb OCOBEHHO
TLATENbHO, HO Mbl YOeXaeHbl, UTO CPeacTBa,
BnoxeHHble B RHIC, nomoryT Bawwen
KOMMaHWY NMpuBeYyb HOBbIM B13HeC.

[Mp¥ MaKCManbHOM MCMOMb30BaHNN

ero noTeHLmMana CnoHCOpCKoe yyacTme
OKyNUTCA CTopuUen.

BoTt uem aBnserca gnAa Bawen
KOMMaHNU CMOHCOPCKOe yyacTue B
RHIC:

" prCﬂﬂCHMC NO3MLMIN Ha aKTUBHO
Pa3BrBatOLIEMCA PbIHKe

= [IpvBneyeHvie nHTepeca K Balen
KOMMaHWM CO CTOPOHbBI MaKkCVIManbsHOro
uncna NPodeccroHanos roCTMHUYHOIO
Ou3Heca

= [lpoasuxeHne Balen KomnaHum B
KauecTse nupepa otTpacin

= BocnpuATtie Bawen komnaHnm Kak
napTHepa Beayllero oTpaceBoro
MepONpPUATUA B PErnoHe

Mbl npeanoxmnm Bam Wwvpoyanwmii CnekTp
BO3MOXHOCTEW NpoaBvKkeHVa Bawen
KOMMaHMM.

Previous RHIC
Sponsors include:
KomnaHum-cnoHcopbl
RHIC npownbix ner:

= ACCOR

= AZIMUT Hotels Company

= Christie + Co

= CMS

= Corinthia Hotels

= Dexter Moren Associates

= DLA Piper

= DIZ

= Ernst&Young

= Grand Hotel Europe

= Hilton Worldwide

= Horwath HTL Hungary & Russia

= Hotel Baltschug Kempinski Moscow

= HVS

= HG

= Interstate Management Services

= Jones Lang LaSalle Hotels

= Jumeirah Group

= King Sturge

= Korston Group

= Lodging Econometrics

= Networld, Inc

= Orient-Express Hotels

= Salans

= Sovereign Hospitality Holdings

= Starwood Hotels & Resorts
Worldwide, Inc

= The Rezidor Hotel Group

= UMACO

= Venture Investments & Yield
Management LLP

= Warimpex AG

= WATG

= Wyndham Hotel Group International




SPONSORSHIP LEVEL AND ENTITLEMENTS
KATETOPUI I TIPUBITET N CTTOHCOPCKOTO YHACTUA

Gold Sponsor

Promotional and pre-event

= Your company’s name on promotional materials related to RHIC
2010 including:
¢ Logo on event website
+ Logo on conference programme

¢ Logo or company name on promotional materials, where
appropriate

= Your company’s name will be listed on all press releases. There will
be a targeted media campaign during the months leading up to
the conference

= Customised mailing to your contacts prior to RHIC 2010 enclosing
the conference programme

= Membership to the Conference Advisory Board
At the event

= One advertisement in the onsite delegate materials
= Three complimentary delegate registrations

= Your company logo on signage

= Speaking position on the programme, if appropriate
= Exhibition space in the exhibition area of the event

= Opportunity to donate a prize to a delegate draw to take place at
the Conference

3010TON CNOHCOP

PeknamHaa KamMnaHusA 1 3Tan NOAroToBKN KOHpepeHLnn
= YnomuHaHve Balen KomMnaHmm B peknamHbix matepuranax RHIC
2010, B TOM yuncne:
¢ Jlorotin Ha VIHTepHeT-CanTe KOHGepeHLmK
¢ Jlorotun 8 Nporpammve KoHpepeHLmn

¢ JloroTnn wav HasBaHWe KOMMaHUK B peKNamHbIxX MaTepuanax
(Tam, rae 370 yMeCTHO)

= YnomuHaHve Baluen komnaHuy BO BCeX Mpecc-penmsax. B Teuerne
HECKONbKNX MecALeB Nepef KoHdepeHUeln byaeT NpoBOANTbCA
aApecHas KamnaHua B CpeCTBaxX MaCcCOBOW MHOOopMaLn

= Pacchinka MHGOPMALIMOHHbBIX MaTepranos 1 nporpammbsl RHIC 2010
MO VHAMBMAYANIbHOMY CAMCKY BalnX O1M3HEC-KOHTAKTOB

= YneHcTBO B KOHCYNBTAaTVBHOM COBETE KOHOEepeHUMN

Ha koHpepeHunn

= OAvH peKNamMHbIi MOLYNb B MakeTe pa3faTouHbIX MaTepManos Ana
feneraTos

= BO3MOXHOCTb OECNNaTHOM PerncTpaLmnm Tpex feneratos

= JloroTun KoMnaHuu Ha MHGOPMALIMOHHbIX CTEHAX

= BknioueHwe BbICTyMnatoLLero oT KoMMaHuy B mporpammy
KoHbepeHLmn

= BbiCTaBOYHaA nnouwanb Ha TeppPUTOPUKN BbICTaBKM CIMOHCOPOB

= BO3MOXHOCTb yUpeaunTb Npwm3, KOTOPbIN B Uncie Apyrux dyaer
pa3blrpaH Ha KOHdepeHUMM Cpeay AeneraTos

Platinum Sponsor

In addition to the benefits to Gold Sponsors, Platinum
Sponsors will also receive the following:

= Listing in all promotional materials and on signage as a ‘Platinum
Sponsor’. Platinum Sponsors receive the most prominent place on
promotional materials and signage

= Three additional complimentary delegate registrations; six in total
= A meeting room to use during RHIC 2010 (subject to availability)
= Oneinsert in the delegate bags

= Preferred space location in the exhibition area

[naTMHOBLIM CNOHCOP

B pononHeHue K npuBuiernam 30/10Toro CroHCopa,
npuBunernu NMnaTMHOBOro CoOHCopa BKIOYaloT:

= YKazaHue B KauecTse [11aTMHOBOro CMOHCOPA BO BCEX PEKaMHbIX
MaTepuanax 1 Ha MHGOPMALIMOHHBIX CTeHAax KoHdepeHumN. [pw
3TOM JIOrOTUMNY/Ha3BaHMIO KOMMaHWK [11aTMHOBOrO CroHCopa
OTBOAMTCA Hanbonee 3aMeTHoe MecTo

= Tpu OOMONHUTENBHBIX OECMNATHBIX MYTEBKM Ha y4acTvie B
KoHbepeHUMn (MTOro LecTb)

= [leperoBopHas KOMHaTa Af1A UCMoNb30BaHUA B TeUeHe
KoHdepeHummM (Npw yCNoBUN Hannums)

" O,ElHa BKNajKa B Bh\,ﬂaBaeMO\;l aeneratam Cymke C matepumasiamm

= [lpuBMNErMpoBaHHOE PacnoNoXeHNe CTeH4a Ha BbiCTaBKe

www.russia-cisconference.com




ADDITIONAL SPONSORSHIP [TEMS
OONOJTHUTEJTbHBIE SNEMEHTbBI CIOHCOPCKOTO YHACTUA

To complement your Platinum
or Gold sponsorship, we also
have the following sponsorship
opportunities available. Please
note these items are sold on

a first come first served basis,
but existing sponsors will have
priority should they wish to
enhance their package.

Delegate Bag Sponsor
(Exclusive Opportunity)

Distributed at registration to every attendee
and press, these delegate bags can hold all the
literature and products from the event. Why
not let the RHIC attendees become a walking
promotion for your company.*

Lanyard Sponsor
(Exclusive Opportunity)

Every attendee prefers to wear their event
badge on a lanyard. This is one of the most
popular items and delivers tremendous
exposure. Put your company name and logo
on the lanyards for RHIC 2010.*

Delegate Bag Insert
(limited to three)

Inserting a free gift or promotional literature in
the delegate bag ensures that your message
reaches each delegate. Make them aware of
your presence at the conference at the same
time as giving them something to take home
and remember you by.

Email Promotion Sponsor

Reach all of the pre-registered attendees before
they even get to the event. Your company

logo with a hyperlink to your website, and

50 word description will be included in the
registration confirmation emails going to every
pre-registered attendee. These highlight your
presence at the show and encourage click-
throughs to your website.

Markus Mayer, Mawy

Mapkyc Menep, Mawy

Delegate Folder Sponsor
(Exclusive Opportunity)

Put your company name and logo on Delegate
Portfolio Folders, distributed at registration to
every attendee and press.*

Keynote Chair Drop (limited to 2)

Gain maximum exposure to everybody
attending the keynote session. Have the ability
to pass out promotional literature. Seat drop
will be provided by RHIC staff.

Coffee Break Sponsor
(Exclusive Opportunity)

As a sponsor of refreshment breaks, your
company’s name and logo will be prominently
featured on signage in the area where the
refreshments are served. During the break

you will have the opportunity to distribute
company literature and gifts/giveaways at a
display table. Your logo will also appear in the
conference programme, on the conference
website and in onsite materials.

Lunch Sponsor (One per day)

Your logo will appear on signage at lunch
recognising you as the official Lunch Sponsor.
At your conference lunch, you will have

the opportunity to distribute items of your
company’s literature and gifts/giveaways at a
display table. Your logo will also appear in the
conference programme, on the conference
website and in onsite materials.

Advert in Speaker & Sponsor book
(Limited availability at the discretion of
the organisers)

Provide a colour advert in the Speaker &
Sponsor book which is given to all delegates
upon registration.

* Production cost is the responsibility of the
sponsor and artwork must be approved by
RHIC team.




B nononHeHwue K naketam
«30/10TOW CMOHCOP» 1
«[1NaTMHOBbIN CMOHCOP»

Mbl Mpeiaraem

cnenyouivie BO3MOXKHOCTH
CMOHCOPCKOrO y4acTuA.
[Mpocum Bac yunTtbiBaTh,

UTO 3T BO3MOMKHOCTU
NpenoCTaBAA0TCA NePBLIM
00paTUBLLIMMCA, HO
npennoyteHvie OyaeT oTaaHo
yXe UMEILLMMCA CMOHCOPaMm,
XenatoLmm pacliMpuTb CBOM
MakeT yyacTus.

CnoHcop CyMKn aenerata
(3KCcKN03MBHaA BO3MOKHOCTb)

B cymKe, KOTOpas BblAAeTCA NpK perucTpaumn
KaXaOMy YUYaCTHUKY 1 NpeCcTaBUTeNIO MPEeCCh,
NoMeLLaloTCA BCe NevaTHble MaTepuars 1
peknamHble CyBeHVpbl kKoHbepeHumn. Moyemy
Obl He clenaTb BCEX YUACTHUKOB «XOfAYen
peknamony Bawen komnaHum?*

CnoHcop neHToueK AnA 63pxen
(3KCKN03MBHaA BO3MOXKHOCTb)

Monasnatllee 6ONbLIMHCTBO YYaCTHUKOB
NpeanoYnTaloT HOCUTL CBOM 63K Ha
NIEHTOYKe. ITO OAVH N3 CaMbIX HarmMAAHbIX —
MO3TOMY CaMbIX MOMNYNAPHbIX - 2/IEeMEHTOB
CMOHCOPCKOro y4acTunA. PasamecTtuTe norotmn u
Ha3BaHwWe Ballel KoMnaHuUM Ha neHTo4Ke AnA
O3pxker RHIC 2010.*

Bknapka B cymKy generara
(makcumym 3 npegmeTa)

BknaabiBas B CyMKy fenerata GrpMeHHbIN
CyBEHUP UK peknamHyio 6potuiopy, Bel
rapaHTupyeTe, uto Bawa peknama AOWAET O
Kaxxaoro ydactHuka. Obpatnte 1x BHUMaHue
Ha CBOE MPUCYTCTBYE Ha KOHEepeHUMM — 1 B
TO e Bpemd faTe 1M YTO-TO, UTO OHWM CMOTYT
B3ATb JOMOW Ha NamATb O Bac.

CroHCOp 3N1eKTPOHHOI pacCbUKN

HanomHuTe o cebe Bcem perncTprpyoLLMCA
33paHee yyaCTHMKaM eLle A0 TOro, Kak OHM
npuenyT Ha kKoHbepeHumto. Jlorotvn Bawen
KOMMaHUK, CCbifiKa Ha ee canT 1 50-cnoBHoe
onvcaHue OyayT BK/OUYEHb! B MeKTPOHHOE
NMCbMO-MOATBEPXKAEHME, HaNpaBAemoe
Ka<[4OMY YUYaCTHVKY NPy perncTpaumn. 1o
npvBneyeT AONONHUTENBHOE BHUMAHME K
Bawemy NprcyTCTBMIO Ha KOHGEpPEeHUW 1
NoOyAWT MHOTIX 3arnaHyTb Ha Baww Beb-canT.

CnoHcop nanku generarta
(3KCKNO3MBHaA BO3MOKHOCTb)

PasmecTnTe Ha3BaHWe 1 norotun Bawen
KOMMaHNWM Ha nanke C MaTE‘pVIaﬂaMM, KOTOpaﬂ
BPYUaeTCA NpU PerncTpaLim Kaxaomy
feneraty v npeacTaBuTeNto Npeccol.®

Packnagka neyaTHbIX MaTepranos B
3aJie nepej OCHOBHbIM AOK/aA0M
(Makcmym 2 nucToBKIM/6poLutopbl)

ObecneusTe cebe 0xBaT MaKCUManbHOV
ayMTOPUV — BCEX, MPUCYTCTBYIOLLMX
Ha OCHOBHOM AIOK/aae. Bbl cMoXxeTe
PACNPOCTPAHUTL CPEAM YUACTHIKOB

peKaMHble Matepuanbl CBOen KomnaHuu. Npu

STOM pPacknafKy Matepmrnanos BO3bMyT Ha cebs

opranuzatopsl RHIC.

CnoHcop nepepbiBOB Ha Kode
(3KCKN03MBHaA BO3MOKHOCTb)

CTaB CMOHCOPOM MepepbiBOB Ha Kode,

Bbl nosyymTe BO3MOXHOCTb pa3MecTUTb
Ha3BaHWe 1 noroTun Bawewn KomnaHmy Ha
baHHepax/CTeHaax B Tex MOMeLIEHNAX, rae
OyneT cepsupoBaH bydeT. Bam byaeT BblgeneH

OTAENbHBIN CTON ANA PeKNaMHbIX MaTepranos/

GUPMEHHbIX CYBEHMPOB A1A pasfayuv BO BPeM
nepepbiBOB. Kpome Toro, norotun Batwen
KoMnaHuy ByaeT ncnonb3osaH B OpoLuope ¢

A

NpOrpaMmon KoHGepeHLK, Ha ee Beb-caiiTte n

B APYrMx Matepuanax.

CnoHcop ob6epna (oanH B fieHb)

baHHepbl/cTeHabl € noroTnom Baluen
KOMMaHWUM Kak oGu1LUManbHOro CnoHCopa
YCTAHOBAT B MOMELLEHWAX, rae Aeneratam
6ynet npeanoxer oben. Bam byneT BbiaeneH

OT,EI,eJ'IbeII?I CTON ANA peKknamMmHbixX MaTepVIaﬂOB/

GVPMEHHbIX CYyBEHMPOB ANA Pa3daun BO BPeM
0be[1a, KOTOPbIV CMOHCMPYET Balla KoMnaHwus.
Kpome Toro, norotun Baluei komnaHun 6ynet
MCMOMb30BaH B BPOLLIOPE C MPOrPaMMONn
KOHdepeHUuK, Ha ee Beb-caiiTte 1 B Apyrunx
maTtepuanax.

A

Peknama B 6powtope ¢ nHbopmaumen
0 BbICTYNaLWMX 1 CIOHCOPAax
(peknamHbie NAOWAaAN OrpaHNYEHbl

1 BbIAENATCA MO YCMOTPEHUIO
OpraH13aTopoB)

Pa3mecTuTe LBETHYIO peKamy CBOEN
KOMMaH1y 8 GpoLuope CO CBeAeHUAMM
O BbICTYMAIOLMX 1 CMIOHCOPaX, KOTOPYHO

nony4vaet npn perncrpaumn KaX bl YHaCTHUK.

* Pacxompl Ha 13roToBneHne bepeT Ha
cebs CNoHCOpP; 0hopPMAEHKE NOANEXNT
YTBEPXKIEHMIO OPraHr3aTOPOB KOHbepeHLUmn.

WWW.russia-cisconference.com PAGE

e}




ADDING VALUE TO YOUR MARKETING SPEND
MAKCMYM OTOAUN OT 3ATPAT HA MAPKETHT

The marketing campaign for RHIC is both highly visible
and wide reaching. Targeted at senior level executives
from the hotel investment industry, we make sure you
receive the desired exposure to the right audience.

The RHIC marketing campaign is continually developing to make
direct contact with the people you want to meet. Sign up as a sponsor
in the early stages of the marketing campaign to take full advantage
of all the opportunities available.

Last year over 350 delegates attended RHIC 2009 from 30 Countries,
with 53% of attendees coming from Russia and 47% from the rest of
the World.

Advertising

Targeted full-page, full-colour display advertising and inserts are
carried in major relevant publications. In 2009 over 35 adverts
appeared in 14 publications.

Online Marketing

The RHIC website is the most important resource for people
registering for the event. In 2009 the RHIC website had 24,981 visitors
in the run up to the event. EMarketing plays a major part of the overall
campaign. In the months running up to the event we communicate
to targeted segments of the database on a weekly basis. To promote
RHIC 2009 we sent over 270,000 emails direct to our databases, in
addition the conference was promoted on over 1,350,000 emails sent
by our marketing partners.

RHIC 2009 Attendees by Primary Business

Architect/Designer

Asset Managers
Bank/Lender
Consultant/Advisor
Education

Hotel Developer/Builder
Hotel/Resort Operator
Investor

Lawyer

Media

Real Estate Agent/Surveyor
Supplier
Timeshare/Fractional Ownership
Tourism/Government Official
Travel Agent/Tour Operator

Other...

Direct Marketing

In addition to online promotion and advertising, we target our

audience through a two-wave direct mail campaign. Last year over
50,000 programmes and postcards were mailed directly to senior
executives from the hotel investment industry.

By sponsoring RHIC 2010, you will be part of this all encompassing
promotional push, meaning that your company name will be seen by
key industry decision makers on a global scale.

Our PR and Marketing activities resulted in interviews, media coverage
and exposure for sponsors through:

TV & Radio:

TV100 St. Petersburg
Radio Rossii (Radio Russia)

Industry Publications:

Delinform

Delovoy Peterburg
Destinations of the

World News

Hotel & Motel Management
Hotel & Restaurant Business
Magazine Ukraine

Hotel & Restaurant Magazine
Hotel Analyst

Next Stop

Otelier

ProOtel Magazine
Russia Now

SNIP

St Petersburg
Investment Guide
Stroitelny Ezhenedelnik
The Moscow Times

= Hotel Design = Tourinfo Newspaper
= Hotelier Middle East = TTG Russia
= House Abroad magazine
= Magazine “Delovaya
Nedvizimost”
= Modern Business. Hotel
= Modern Hotel

RHIC 2009 Attendees by Seniority

Non Management / Other
Junior Management 6%
3%

Manager
12%

Managing Director
8%

Assistant/Deputy Director
3%

Assistant/Deputy Chief
Executive
1%

0% 5% 10% 15% 20%
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MapketrHrosad kamnanma RHIC otnmyaetca n

BbICOKOW 3aMETHOCTbIO, M LUIMPOTON OXBaTa. [ lpuLienbHO
alpecoBaHHasA PyKOBOAWTENAM BbICLLIErO 3BEHA NHAYCTPUN
FOCTUHWYHbBIX MHBECTULIWIK, OHa rapaHTUpyeT Baluei
KOMMaH1M HEOOXOAMMOE BHIUMAHME XenaeMo ayanTopun.

Mporpamma mapkeTHra RHIC nocToAHHO coBeplUeHCTBYeTCA,
uTO6bI ObEeCneunTs Bam NpamMoi 1 HeMoCcpeaCTBeHHbIN KOHTAKT C
nHTepecytownmn Bac niogsmn. CTaHsTe CMOHCOPOM KOHbepeHLn
Ha paHHeM 3Tane — 1 BOCMOb3ynTeCh NPeAoCTaBAAEMbIMM
npermyLLecTBaMmn B MOIHOW Mepe.

B npownom rogy Ha RHIC 2009 npriexano 6onee 350 aeneraTos 13 30
rocynapcTs, Npuyem 53% y4acTHUKOB NpeacTasnanm Poccuio n 47% -
Apyrve CTpaHbl M1pa.

Peknama

ALpecoBaHHble LieneBow ayauTtopum NoaHOCTPaHWUYHbIE LBETHbIE
peknamHble 6NOKM 1 BKNAAKM NyOANKYIOTCA B OCHOBHbBIX MPOPUABbHbBIX
nzpaHuax. B 2009 roay peknamHble matepuansl KOHGepeHLMn
nosBnanuco 6onee 35 pa3 B 14 razetax 1 XypHanax.

OHnanmH-MapKeTUHr

Cant RHIC - 370 cambli BaXkHbI UICTOUYHMIK MHPOPMaLUK ANA TeX, KTO
PErNCTPUPYETCA Ha yuacTue B KoHdepeHummn. B 2009 roay B neproa
noarotoBku K RHIC konnuecTBO noceTutenem camta coctasuno 24 981
yenoBek. NeKTPOHHbI MAPKETUHT ABNAETCA OYeHb CyLIeCTBEHHOM
YaCTbIO KamnaHWK B LeNOM. Ha NpOTAXEHWN HECKONbKIMX

MecALEB, NPEAWECTBYIOLMX KOHDEPEHLIMN, Mbl OCYLLIECTBAAEM
eXeHenenbHyo PacChiKy LeneBbiM CerMeHTam Hallein 6a3bl AaHHbIX.
C uenbto npoasmkerma RHIC 2009 mbl HanpaBuav agpecaTam
Halwyx COOCTBEHHbBIX 6a3 AaHHbIX CBbiLe 270 000 3NeKTPOHHbIX
coobuleHn. [lononHUTENbHYIO peknamy KoHbepeHL M obecneunnm
cebiwe T 350 000 3neKTPOHHbIX MCEM, PAa30CIaHHbIX HaWMMK
MapKeTVHIOBbIMI MapTHEPAMMU.

PacnpepgeneHue yyactHukos RHIC 2009 no
OCHOBHOMY HarnpaB/IEHMNIO AEATENIbHOCTA

ApxuTekTypal/AnsanH

Ynpasnexue akTusamun
bank/KpeauToBaHune

KoncanTuHr

O6pasoBaHne
DNeBenonmeHT/CTPONTENLCTBO FOCTUHNLL
Onepatop rocTMHUL/KypopTOB
Wusectop

l0puanyeckue ycnyrn

MaccoBas uHgopmaumns/KoMmyHukaumum
PuanTop/OueHka HeABUXUMOCTN
Mocraewmk

«Taiim-wep»/[lonesoe BraaeHne
Toccnyxawuii/MpeacTaeuTent TYPUCTUYECKON OpraHn3aLum
TypareHT/Typonepatop

Apyroe...

[pAMoOn MapKeTuHr

MoM1MO MHGOPMUPOBAHWA 1 PeKMaMbl OHMAMH, Mbl 0OpallaeMca

K Haleln ayauTopuny NocpeCcTBOM AByxda3HOM KamnaHuy NpAMoN
MOYTOBOW PaCChIIKM. B MpOLINOM rofy CTapLiemy pyKOBOACTBY
NHAYCTPUM FOCTUHWYHBIX MHBECTUUMI ObINo pa3ocnaHo bonee 50 000
3K3eMMNAPOB NPOrpamMbl KOHGEPEHLIMM 11 MOYTOBBIX OTKPBITOK.

CnoHcmpya RHIC 2010, Bbl cTaHeTe YacTbio MOLWHOW 1 MHOTOMIaHOBOW
PEKNAMHON KamnaHum — Takim 06pa3om, Ball O1M3HeC oKkaxeTca Ha
BMY Y PeanbHbIX IMAEPOB OTPaCAM, ONPEAENSIOLNX €€ Pa3BUTHE B
MUPOBOM MaclUTabe.

PeByﬂbTaTOM Hawe MPOrpamMmbl MapKeTUHIa 1 CBA3EN C
O6Lu€CTBeHHOCTb@ CTa/ln NHTEPBbLIO, ny6ﬂw<aumm N yrnomMmrnHaHme
HalMX CMOHCOPOB B CJ1IeAYOWNX CpencTBax MacCcoBOM I/IH(bODMaLLI/\MZ

TB n paguo:

= «TB100», CaHkT-[eTepbypr
= «Pagno Poccumy» (Radio Russia)

OTtpacnesble ny6nukayum:

= Delinform = Next Stop

= «[lenosoli Netepbypr» = Otelier

= Destinations of the = «ProOtenp»
World News = Russia Now

= Hotel & Motel Management = «CHWMM»

= Hotel & Restaurant Business = St Petersburg

Investment Guide
«CTpounTenbHbIN
exxeHeaenbHNK»

Magazine Ukraine
= Hotel & Restaurant Magazine .
= Hotel Analyst

= Hotel Design = The Moscow Times
= Hotelier Middle East = [a3eta «TyprHOO»
= «Baw gom 3a py6exom» = TTG Russia

= «Jlenosas HeBUKNMOCTbY
= Modern Business Hotel
= Modern Hotel

PacnpepeneHune yuactHukos RHIC 2009
MO MONOXKEHWI0 B KOMNaHMMN/YPOBHIO
OTBETCTBEHHOCTU

NapTHep

UneH coseTa/Bnaaeneu/
3% \

Apyroe
6%

naea/[lnpekTtop/Crapumii
MeHeKMeHT
12%

MeHnenxep
8%

MomowwHuk/3amecTutens
PYKOBOAUTENS BepXHEro
3BeHa

3%

MomowHnk/3amecTutens
AvpekTopa
1%

0% 5% 10% 15%

20%

25%
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JOIN US AT OUR OTHER EVENTS

[TPUTTTALLAEM BAC MPUHATD YYACTUE B APYTIAX

HALLWNX MEPOTPUATAX

We offer world-class conferences
aimed at bringing the industry
together in first-class locations to
deliver the very best educational
programmes, outstanding
networking opportunities and the
most senior level professionals from
all areas of the industry.

International Hotel
Investment Forum

Brought to you by Questex
and Bench Events

International Hotel
Investment Forum (IHIF)
7-9 March 2011, Berlin, Germany
www.berlinconference.com
Now in its 14th Year

OpraHusatopbl: Questex 1 Bench Events

MexxayHapogHbii ¢opym no
WHBECTULINAM B FOCTUHUYHDbIN
6u3Hec (IHIF)

7-9 mapta 2011 r, bepnuH, [epmarua
www.berlinconference.com
[pogodumca 8 14-U pas

Mbl npoBOAMM KOHbEPeHLnY
NOUCTVHE MMPOBOTO YPOBHS:
MpPeKPacHbI BbIOOP MecT
nposefeHws, nyJylive
obpa3oBaTesibHble MPOrpaMmbl,
UCKIIOUMTENbHBIE BO3MOXHOCTM ANA
AENOBOro ObLIeHNS 1 YCTaHOBNEHNS
KOHTAKTOB MPUBEKAIOT Ha Halw
MeponpUATUA MPOdECCHMOHANOB

8L

ARABIAN HOTEL
INVESTMENT
CONFERENCE

Brought to you by Bench Events
and Meed Events

Arabian Hotel Investment
Conference (AHIC)

1-3 May 2010, Dubai, UAE
www.arabianconference.com
Now in its 6th Year

OpraHusatopbl: Bench Events n Meed Events

Apabckasa KoHdepeHUUA no
VHBECTULMAM B FOCTUHUYHbIN
6usHec (AHIC)

1-3 mas 2010 r,, Ayban, OAS
www.arabianconference.com
[Tpogooumca 8 6-U pas

1 PYKOBOAMTENEN BbICLIETO 3BEHA,
NpPeacTaBAfIoLUNX BCE aCNEKTHI
UHAYCTPWM FOCTENPUMMCTBA.

International Hotel
Investment Forum

Brought to you by Questex

International Hotel
Investment Forum
Asia Pacific

14-16 June 2010, Macau,
People’'s Republic of China

www.ihif-asiapacific.ccom
Our Newest Event

OpraHu3aTopsbl: Questex

MexxgyHapogHbii ¢opym no
MHBECTULNAM B rOCTUHUYHDbIV
6u3Hec A3naTcko-TMXxooKeaHCKoro
pervoHa

14-16 utoHA 2010 r., Makao, KHP
www.ihif-asiapacific.com

Camoe Ho8oe U3 Hawux Meponpw?mu&

CONTACT US

KAK C HAMI CBA3ATBCH

Matthew Weihs M>aTblo Baiic

Managing Director, Bench Events
Ynpasnaownii anpektop, Bench Events

Tel: +44 (0) 1372 466209
Mobile:  +44 (0) 7858 511012
Email: matthew.weihs@benchevents.com

Gillian Powell [Jxunnuan Mayann

Sponsorship Manager, Bench Events

MeHepxep no paboTte co cnoHcopamu, Bench Events

Tel: +44 (0) 20 8297 2053
Mobile:  +44 (0) 7986 564926
Email:  gillian.powell@benchevents.com
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